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What are the community’s strengths as a place to do busi ne

f “Location”

T “Very stable neighborhood with | oyal customers”

T “Hi stdereyp roots”

T “Availability and easy access to resources. We have exp
T “Customer loyalty”

T “High popul ation density”

What are the community’s weaknesses as a place to do busin

T “Lack of destination points or attractions to draw clien
T “Negative stigma”

T “Community has abandoned ol der business areas in favor o
f “Too many vacant buildings?”

T “Podm©® marketing”

T “Low income”

What is your greatest achievement in the past three years?

g
Surviving Noland Road Bridge Closure — 19.0%
Improving/Maintaining Customer Service — 23.8%
Increased Cleanliness/Organization of Business — 19.0%

Growth/Expansion of Business 14.3%
Other 23.8%

V

Do you anticipate a significant change Has your product/service mix
in your product/service mix in the changed significantly in the past
next 18 months? three years?
Yeus Yes
17% 26%

74%

What is your trade area in miles?
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How would you characterize your Are projected employment needs for this

business? facility:
54.8%
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Volume Volume
I | . I dimis . Does the company plan to expand or renovate this facility
s a new location(s) planned in the next two years? in the next three years?
; 60.0% " Bo. N9°t7cy Expand, 9.7%
80.0% ? now, 9.7% Renovate, 6.5%
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s the average value of an individual sale at this
Are fut les for this facilit Isth I f dividual sale at th
re future sales tor this tacility: facility:
Decreasing | . Decreasing, Increasing,
’ ncreasing,
19.4% 35 £o 19.4% 22.6%
Stable,
45.2%

What type of businesses/products are your customers looking for that they
are not finding in this community?
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Satisfaction With Utility Services

Water

Sewer

Solid Waste Removal
Natural Gas

Electric

Telecom (Voice)
Cellular Service

Internet Access

Internet Speed
Z /

1.00 2.00 3.00 4.00 5.00 6.00 7.00

Satisfaction With Community Services

Police Protection

Fire Protection

Ambulance Paramedic Service
Streetscape Maintenance
Streets and Roads

Highways

Traffic Control

Public Transportation

Airline Passenger Service
Health Care Services

Spousal Employment

Child Care

Community College/Tech College
Colleges/Universities

Housing

Schools (K-12)

Property Tax Assessment
Zoning Changes/Build. Permits
Regulatory Enforcement

Sign Regulations

Community Planning
Chamber of Commerce
Economic Development Org.

Visitors Bureau

State Worker Services
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1.00 2.00 3.00 4.00 5.00 6.00 7.00




